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UNIVERSITY OF DAYTON RAISES SIGHTS -AND A RECORD $157.8 MILLION, 
CLOSES DAYTON'S MOST SUCCESSFUL FUND-RAISING CAMPAIGN 
DAYTON, Ohio- The University of Dayton has closed the books on its historic "Call 
to Lead" fund-raising and image-building campaign with nearly $158 million in gifts and 
commitments, UD officials announced today. 
The University of Dayton set new records in private giving, increased its reputation and 
experienced remarkable expansion in educational programs, scholarship endowment and 
facilities during the ambitious six-year "Call to Lead" $150 million campaign, which closed June 
30. Nearly half (46 percent) of UD's undergraduate alumni supported the effort, with more 
than 56,000 people or organizations making gifts or pledges from every state in the nation and 
20 countries. 
Nearly a quarter of the money raised, or $37 million, will fund scholarships. The money 
is being used to increase diversity, provide access for students who wouldn't be able to attend a 
private university, attract high-caliber students and improve athletic competitiveness. 
It's the largest philanthropic effort launched by any organization in the Dayton region 
and ranks among the upper echelon of Catholic universities nationally. UD currently ranks 
fourth among Catholic universities in alumni giving, according to U.S. News & World Report's 
national doctoral university category. 
"Being in the top five of Catholic institutions in terms of alumni giving puts UD in a fine 
position and allows us to do the innovative programs we need to do to maintain our position as 
a leader in Catholic higher education," said Daniel J. Curran, University of Dayton president. 
"The success of this campaign is a tribute to the graduates and friends of the University. It's 
certainly a tribute to Brother Ray (Fitz, former president) and a commitment to UD's mission 
and vision." 
When UD announced the public phase of the campaign in the fall of 1999, it had 
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already attracted $87.7 million in commitments, including a $10 million pledge from John 
McHale, an Austin, Texas, entrepreneur and 1978 UD graduate. Other major gifts include 
nearly $17.7 million from the Cincinnati Province of the Society of Mary, the founding religious 
order whose members take a vow of poverty; $7.5 million from the late Dayton philanthropist 
John W. Berry Sr.; $5 million from the Kettering Fund; $3 million from the estate of Charles 
Niehaus, a 1918 graduate of the high school department at St. Mary College, the precursor to 
the University of Dayton; $2 million from Dayton executive Thomas J. Danis; $2 million from 
the L. William Crotty Family Foundation; and $1.7 million from the estate of chemistry 
professor Carl Michaelis. In all, UD received 36 million-dollar and above gifts and pledges. 
Danis, chair and chief executive officer of the Danis Companies and a 1971 alumnus, 
and William Bombeck, former national disaster relief chairman for the American Red Cross and 
a 1950 alumnus, chaired the drive. Legendary former Pittsburgh Steelers' coach Chuck Noll, a 
1953 alumnus, and Berry served as honorary co-chairs. 
The campaign lifted the sights of UD, which raised $43 million during its last major 
drive in the 1980s. "I think the campaign clearly broadened UD's horizons from primarily a 
Dayton-based fund-raising effort to a truly national one," Danis said. "This campaign brought 
a new group of alumni and friends into believing in the vision- to be a national leader in 
Catholic higher education. That can only bode well as we move into the future." 
Bombeck praised the support of UD's alumni and friends. "The significance of the 
University's 150th anniversary along with the $150 million campaign goal has never been lost on 
me. From the beginning I saw the challenge as one that had been given to current University 
supporters from generations dating all the way back to the 1850s. All of them contributed to 
the school that was there to serve us," he said. 
"It was our tum to make sure that students now, and into the future, would continue to 
have the unmatched experience of the University of Dayton. Exceeding the goal by more than 
$7 million certainly ensures that the challenge has been met. The list of contributors and 
supporters is lengthy, but I would like to single out one who epitomizes those who did so much 
to make this happen- co-chairman Tom Danis. A large measure of the success of the 
campaign is due to his personal dedication and hard work." 
It's easy to look around the University of Dayton campus and see the fruits ofUD's 
campaign. 
Take the School of Business Administration as just one example. In May, the University 
of Dayton graduated its first crop of students from its newly launched entrepreneurship 
program. New MBA enrollment stands at a 10-year high, making UD's program the largest in 
the region. These students take classes in Miriam Hall, which recently underwent a $10 million 
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